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If you’ve thought about pursuing higher education with an MBA, but put it off because of the cost, it’s 
time to take another look at funding opportunities. The company you work for might just offer the extra 
incentive you need to get back in the classroom and sharpen your skills. 
 
Even with the economic downturn, many businesses are still willing to cover at least some, if not all, of 
the cost for employees to continue their educations. Some companies have MBA specific scholarship 
programs while others add tuition reimbursement to a suite of benefits offered to employees. The 
strategy isn’t necessarily altruistic; companies have much to gain by empowering their employees with 
higher education. Building on the existing talent, a company reduces turn-over rates and enables the 
business to develop its leadership internally.  
 
The most recent study of National Postsecondary Student Aid (2008) conducted by the National Center 
for Education Statistics reported approximately 39.0% of MBA students received employer tuition 
assistance, with an average amount of $6,271.10. The total number of recipients was 163,800 and total 
amount received $1,027,206,000.  
 
MBA programs can cost as little as $8000 for an online degree to well over $100k for a two year 
program. The San Francisco Bay Area is home to two of the most highly regarded (and expensive) MBA 
schools; Wharton-San Francisco and UC Berkeley/Hass School of Business cost $172,200 and $150,000 
respectively.  
 
It’s not unusual for obligations to be attached to employee sponsorship, such as a requirement to 
remain at the sponsoring company for a set number of years after completing a degree. Employees 
attending Executive MBA programs are usually discouraged from taking part in recruitment events to 
avoid a conflict of interest. Companies may also restrict courses to topics directly related to an 
employee’s current job.  
 
PG&E offers one of the most outstanding assistant programs for employees to earn MBA’s. John Simon, 
Senior Vice President of Human Resources at PG&E says, “One way we invest in our employees is by 
offering a variety of educational and training opportunities. We know that assisting and supporting 
employees who wish to further their education cultivates a community of leadership and expertise that 
benefits our customers.” 
 
Successful candidates are employees with proven leadership skills in the company and who make it 
through a careful selection process. These select few receive 100 percent pre-paid tuition and books for 
all required courses at either the Hass evening/weekend program, Berkeley-Columbia or Wharton-San 
Francisco business schools. According to the sponsorship agreement, “Participating employees are 
expected to perform at the highest levels and must stay with PG&E for a minimum of three years 
following the completion of their MBA.” 
 
Other Bay Area businesses have tuition reimbursement benefits which may be applied to MBA 
programs. As part of their benefits package, Bay Area companies Intuit and Yahoo! both include about 
$5000 of reimbursement funds per year for books and tuition.  
 



Adobe covers up to $10,000 tuition per year and does not require that the employee remain with the 
company after completing a degree, but they are hopeful that the employee would want to stay with 
them. Rosemary Arriada-Keiper, Director of Global Benefits for Adobe says, “This type of program allows 
Adobe to invest in the development of our talent, which we believe to be our greatest asset. Adobe’s 
innovation is a direct result of the creative, smart, and self-motivated people who work here, and we 
consider continuous learning and growth an essential part of what makes our company successful and a 
great place to work.”    
 
Even when employers contribute 100% of tuition costs, a balance may remain in the form of fees, 
materials, and travel. It’s important to add up all of the costs, but these assistance programs are well 
worth investigating. 
 
 


